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Disclaimer.

The information in this presentation does not constitute personal investment advice. The presentation is not intended to be comprehensive or provide all
information required by investors to make an informed decision on any investment in Corporate Travel Management Limited ACN 131 207 611 (Company). In
preparing this presentation, the Company did not take into account the investment objectives, financial situation and particular needs of any particular
investor.

Further advice should be obtained from a professional investment adviser before taking any action on any information dealt with in the presentation. Those
acting upon any information without advice do so entirely at their own risk.

Whilst this presentation is based on information from sources which are considered reliable, no representation or warranty, express or implied, is made or
given by or on behalf of the Company, any of its directors, or any other person about the accuracy, completeness or fairness of the information or opinions
contained in this presentation. No responsibility or liability is accepted by any of them for that information or those opinions or for any errors, omissions,
misstatements (negligent or otherwise) or for any communication written or otherwise, contained or referred to in this presentation.

Accordingly, neither the Company nor any of its directors, officers, employees, advisers, associated persons or subsidiaries are liable for any direct, indirect or
consequential loss or damage suffered by any person as a result of relying upon any statement in this presentation or any document supplied with this
presentation, or by any future communications in connection with those documents and all of those losses and damages are expressly disclaimed.

Any opinions expressed reflect the C o mp a mgsilia at the date of this presentation and are subject to change. No assurance is given by the Company
that any capital raising referred to in this presentation will proceed.

The distribution of this presentation in jurisdictions outside Australia may be restricted by law and you should observe any such restrictions. This presentation
may not be transmitted in the United States or distributed, directly or indirectly, in the United States or to any US persons, and does not constitute an offer to
sell, or a solicitation of an offer to buy, securities in the United States, and is not available to persons in the United States or to US persons.



Group Result Highlights

Change on
Reported $AU FY2018
P ( P.C.P
TTV (unaudited) 4,958.3 19%
A Underlying EBl TPA2%u@®n a constant
currency basis, uR@endbgiermg EBI TLCReyenueand other income 372.2 14%
A Strong organic growth under®liinesn y,4eying EBITDA# 125.4 27%
wins and retentions are at histo
A Excellent transl ati ondue troe vbeennuee Statutory NPAT attributable 76.7 41%
) . to owners of CTD
CTM' s growing scale, technology
) ) ) *Underlying NPAT (excluding
A Continued strong ogemateirrsdg omas h acquisition amortisation) 86.0 34%
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*Net of non-cash amortisation (tax effect) relating to acquisition accounting $8.6m

curremyla’s ept eci ou sJuyned erfeoprrteesde.nt s | ¥1y1$8.3m) and post-tax acquisition costs of $0.7m (FY17 $1.4m)

converted

at

average

f or3edl yn2eOATrrency rates for the year ended
# Net of pre-tax one-off acquisition and non recurring costs of $0.9m (FY17 $2.5m)




The CTM Story from the beginning i a compelling value proposition

2St af f in Brisba

TTe1 99 2018

2,750 Staff (incl. Lotus)
70+ Countries
TTV Over $6bn run rate
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CTM Gl

EUROPE
Market Size USD500b
CTM Market Share <1%

TTV $1,013.3m  (+72%) (*+66%)
Revenue $81.7m (+66%) (*+61%)

s" EBITDA $34.2m (+86%) (*+80%) S ——— —
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» i Mar ket S8 5k US{D USA
o ATV CTM Mar kea%+Shafg e ‘ Market Size USD350b

_,>«-«~w - (ex China)

TTV1 $4 83 . D 46)+ 1@/0*)+
Revenn@m&5%) -1%)( * & === "ﬁ
EBITD1A9m1’$8%)+ 12/6)* ‘
e —— -~_-—»-r”'¢-‘
: ANZ
Market Size AUD7.0b
CTM Market Share 15+%

CTM Market Share <1%

TTV $1,306.1m  (0%) (*+3%)
Revenue $127.0m (0%) (*+3%)
EBITDA $37.9m  (+6%) (*+8%)

-~

TTV $1,155.9m  (+20%)
Revenue $108.5m (+19%)

EBITDA $44.0m (+21%)
. CTM office

@ Partner office
Market size estimated at USD1.4 trillion, growing at USD40bn p.a.

q q 0 q 5 * Represents constant currency comparisons
The CTM network provides local service solutions in more than 70 countries globally L b el

Approximately 70% of CTM profits derived off-shore.



Statutory EPS growth

2013 2014 2015 2016 2017 2018 2019
mHY ®FY

* Restated downwards for voluntary change in accounting policy on recognition of pay direct commissions

Pag@e



Lotus Travel recap i Completed 2 October 2018

A AcquisitioBOctoo®@ld andd expect ednotnot hcsalrgar dRbYu t e
EBI TDA, projecdend (MMubhpef HRDFY

A Lot ud7ICTW BKHn (AL®), and EBO0MDAASHEID

Hi ghl i ght s:
A Executed combined organisational structur e, rep
A - Combining offices into o#FeM®ew Hong Kong | ocat.

A ' Lotus has an excellent repudtpppoonumindy hi ghbryi mg
automation and rigour to | everage greater staff

A Exchange rates AUD1.00= HKD®6.00
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